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Learning Outcome:

This   course   imparts   the   knowledge   how   to   communicate   in   industry.
Industrial communication is t6 connect all sections of a plant in a single

Networked system, from the management level right down to the field level

Duration: 30 Hours.

Module-1
\

Communication: An  Introduction

•    Definition, Nature and scope of communication
•    Importance and purpose of communication
•    Process of communication
•    Types of communication

Module-2

Non-Verbal Communication

•     Personal Appearance

•    illGestures

•    EPostures
•     E] Facial  Expression

•    ill Eye contacts
•     E Body Language(Kinesics)

•    mTimelanguage
®     Esilence

•    E]Tips for Improving Non-Verbal communication
Module-3

Effective Communication

•     Essentials of Effective communication
•    CommunicationTechniques
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•    Barriersto communication
Module4

Communication  Network in an Organization-I

•     Personal communication
•     Internal operational communication
•    External operational communication

Module-5

Communication  Network in an Organization-Il

•     Horizontal(Lateral) Communication

•    Vertical(Downward) Communication

•    Vertical(Upward) Communicatio
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