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Course Learning Outcomes

1.          Recognize  relevant  knowledge  of  the  structure  and  function  of  land  ownership

occupation , and use.

2.          Apply agricultural law as it pertains to land ownership.

3.          Differentiate between important agencies affecting agricultural law.

4.          Interpret common agricultural regulation and standards.

5.          Recognize cnvironmcntal issues facing land owners and farm business tenancy.

Content Duration

(30Hrs)

Basic concepts of Agricultural Marketing and Module Act

The  Maharashtra  Agricultural  Produce  Marketing  (Development

and Regulation) Act, 1963

Legislation  on  warehousing,  Food  Product  Export,  Grading  and

Marketing- Introduction, Objects and Reasons and salient Features

of the Laws

The Protection of plant Varieties and Farmers RIghts Act,2001

Relevant Provisions under the National Food Securities Act,2013

Agricultural Insurance in India- an Overview



Objective of the Course: The livelihood of majority of the country's population depends o

agriculture.About65percentofthepopulationdependsontheagivultureand70percentlivi
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production,  warehousing,  distribution,  marketing  and  export  of agricultural  produce  ha
become   a  high  priority.   Agricultural   marketing  is   mainly  the  buying  and  selling   o

with respect to these matters.

Module 01 Basic concepts of Agricultural Marketing and Module Act :

1.          Concept of Agricultural Marketing and Market.

2.          Classification of ndarkets, Types of Marketing

3.

and Regulation) Act , 2016)

Regulation) Act,1963 :

1.          Objects, Application and Definition under the Act

2.           Establishment ofNational Integrated produce Market

3.         Direct      Marketing,      Establishment      of      Private      Market      and      Famer

C onsuner Market

4.          Contract Farming  Agreement

5.          Marketing of Agricultural produce

6.          Constitution  of Market committees

7.          Powers and Duties of Market committee

8.           Costofsupervision

9.          Officers and servants of Market comlnittee

10.        Market Fund

11.        Trade Allowances prohibited

12.        State Agricultural Marketing Board

13.        Control of Market committee
14.          rlenaltle8 ror ei]ofltraventiom or rli€ovlBlt3ns  unid©ff uno Aut



Module 03 legislation on Warehousing, Food Product Export, Grading and Marketing

Introduction, Objects and Reasons and Salient Features of the Laws:

1.          The warehousing corporations Act,1962

2.          The     Agricultural      and     Processed     Food     Products      Export     Development

Authority Act, 1985

3.          The Agricultural produce (Grading and Marketing ) Act,1937

Module 04 The Protection of Plant Varieties and Farmers Rights Act, 2001:

1.          Objects and Definitions under the Act

2.          Protection of plant varieties and Farmers Rights Authority and Registry

3.          Registration of plant varieties and Essentially Derived variety

4.          Duration and Effect of Registration and Benefit sharing

5.          Surrender and Revocation of certificate and Rectification and colfection

of Register

6.          Farmer' s Rights

7.          Compulsory License

8.          Plant varieties protection Appellate Tribunal

Module 05  Relevant Provisions under the National Food Securities Act, 2013:

1.          Midday Meal scheme (MMS)

2.          htegrated child Development services (ICDS)

3.          Public Distribution system ¢DS), etc.

Module 06   Agricultural Insurance in India- an overview:

1.          Characteristic Features of Indian Agricultural and Farmers ' Community

2.          Risk perceptions of Indian Farmers

3.          Unified   Package    Insurance    Scheme    :    Pradhan   Mantri   Fasal   Bima   Yajan

(PMFBY)

4.          Pradhan Mantri Fasal Bima Yajana (PMFBY)

5.          Past   Experience   with    Crop    Insurance    Schemes    in    India    :    Comprehensiv

Crop Insurance

Scheme (CCIS) Experimental Crop Insurance (ECI)

Farm Income hsurance Scheme FHS

National Agricultural Insurance Scheme (NAIS)
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7.           Asian     Development     Bank     :     Agricultural     ,     Food     Security     and     Rura

Development, Oxford university press, 2010.
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University Press , 2010.

9.          Dr.    B.K   Mohanty    :    Agricultural    Finance    and   Rural   Development,    Rega
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10.        R.     Datt     and     K.P.M     Sundharm:     hdian     Economics,     S.     Chand,     New
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